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	Shweta tahiliani
Marketing Manager

	Profile
Innovative Marketing leader with 7+ years of experience delivering exceptional marketing campaigns, content and collateral based on established and innovative strategies. Results-oriented and collaborative professional bringing expertise in brand management and social media engagement. Detail-oriented, attentive and decisive leader.

Contact
PHONE:
992 395 3406

WEBSITE:
https://www.linkedin.com/in/shwetatahiliani/

EMAIL:
shwetat001@gmail.com
Skills
· Microsoft Office (Excel, Word, PowerPoint)
· [bookmark: _GoBack]Programmatic RTB
· Video/Display Advertising
· PPC, Google AdWords [Search/Display/ Video/App Campaigns]
· DV360 [Display/ Video/ Trueview Video Campaigns]
· Publisher Buys
· Inbound Marketing (Hubspot Certified)
· Social (Facebook/ twitter)
· YouTube
· Account Management
· Marketing strategies
· Online marketing
· Familiarity with viewability measurement (MOAT, IAS, DoubleVerify)

CERTIFICATIONS
· Google Adwords Fundamentals
· Google Adwords Search
· Google Adwords Display
· Google Adwords Video
· Google Marketing Platform - Display & Video 360
· Display Campaign Manager [DCM]
· Amazon Advertising
Hobbies
· Avid reader [Fictional/ fan of True Stories]
· Watching Podcast and Series
· Recreational Activities: Swimming, Running, Badminton
	
	WORK EXPERIENCE
Manager | 04/2018 - Present
Essence Global, Gurugram, Delhi NCR
· Plan and manage campaigns for Google Products - Google Search App, Google Maps, Google Assistant, Doodle 4 Google, Google Home
· Comprehensive knowledge and defined expertise in programmatic buying, audience creation, campaign management and in-dash optimization techniques
· Experience with publisher buys /PG Deals
· Strong understanding of the Search, Display, Social Advertising Platforms; experience working on Ad networks
· Work and collaborate with internal teams (direct investment, strategic planning, and analytics teams) as well as external (client), and vendor partners
· Maintained team efficiency by strategically delegating daily activities, monitoring output and rewarding positive contributions
· Prepare and as needed, present client facing communications as well as educational overviews to digital and non-digital stakeholders
· Critically evaluate the ability of data sources, inventory and media platforms to create competitive advantage
· Manage a team of programmatic specialists day-to-day helping to develop and promote the professional advancement of through training and mentorship
· Oversee flawless execution with direct campaign management in self-serve tools 

Senior Analyst | 06/2016-04/2018
Accenture, Gurugram, Delhi NCR
· Campaign builds (New keyword suggestions, keyword scrubbing), Campaign optimization, Campaign analysis (time targeting, latency analysis, attribution analysis, geo reporting, etc.)
· Experience in end to end campaign execution- from planning to implementation, optimization, analysis and reporting; defining campaign objectives, setting custom audiences, setting up conversion tracking pixels, ad formats/placements, impression view tags
· Strong understanding of the Display Advertising; experience working on Ad networks
· Interact with account managers, and partners on various ops projects and work in partnership with internal and off-shore teams to execute search, display, video campaigns
· Monitor performance and budget pacing on daily basis to drive performance and take appropriate steps to avoid over/under delivery with collaboration with Account Management team and client
· Responsible for optimization, along with quality assurance, during pre-launch stage, to ensure successful onboard 



Media Analyst | 08/11 – 02/16
Infosys, Pune/Chandigarh
· Managing the online PPC accounts for clients advertising on Google
· Creating and Optimizing Search, Display, Shopping and Video Campaigns on Google AdWords
· Research online marketing trends for various businesses and provided solutions to increase relevant online traffic through PPC and drive sales
· Quick adoption of using new technologies, ideally with experience in using technologies such as Google AdWords, Marin
· Optimizing performance metrics to improve the ROI and ROAS
· Optimizing AdWords Accounts for all clients ranging from Tier 1 to Tier 8
· Performed in-depth competitor reviews to check competitor activities with ad placement, keyword use, placement bids and landing pages
· Developing re-marketing strategies for the correct target audience
· Produced and submitted weekly reports outlining progress against KPI objectives 
EDUCATION
Guru Gobind Singh Indraprastha University – New Delhi, DL | B. Tech
Electronics and Communication, Class of 2011
· Member of IEEE and Robotics Club

Salwan Public School – New Delhi, DL | Senior Secondary 
Sciences, Class of 2007
· Member of Music Club, Badminton Team
Accomplishments
· Earned the “Star Performer” for executing optimal performance
· Received “Insta Awards” for managing flawless production of campaigns from concept creation to launch
· Received “Top Client Appreciation” for showing commendable prowess in process and overall delivery excellence
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